
T
he start-up ecosystem all 
around the world is growing 
by leaps and bounds, and 
India is no exception. The 

trend is driven by factors such 
as evolving technology, massive 
funding, consolidation activities 
and a burgeoning domestic market. 
Another reason for the uptick in the 
trend is that the young generation 
today is more eager to test their 
entrepreneur skills at an early age. 
They are ready to take risks and 
even the support system is evolving 
to make the dreams come true.

Extending support to start-ups 

Both the private and public sectors 
are coming up as strong partners in 
the start-up story. The Esri Start-up 
Program is a global, free, three year 
program that gives emerging start-ups 
the tools to build mapping and loca-
tion analytics capabilities into their 

products. Qualifying start-ups 
receive Esri’s ArcGIS online 

services,software, 
training and 

support to 
j u m p -

s t a r t 
product 

d e v e l o p -
ment, content, and 

other opportunities 
to help them succeed. The 

program includes opportunities 
for co-marketing and networking 

GOING 
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GIS

with industry experts. Globally, the 
program supports more than 400 
start-ups in the areas of agriculture, 
urban, transportation, utilities, IoT, 
retail, disaster management etc.

To provide a more enabling envi-
ronment for start-ups, last year, Esri 
India organised GeoInnovation– A 
Challenge for  Startupreneurs in 
partnership with Department of 
Science and Technology (DST). This 
was GIS industry’s first of its kind 
Public Private Partnership (PPP) 
initiative in India. The Challenge 
empowered start-ups to bring their 
GIS based business ideas to market, 
build a strong network with industry 
experts, investors and peer group. 
Most importantly, the program 
provided selected start-ups a plat-
form to pitch their software products 
to Esri’s global customers. It was an 
excellent opportunity for start-ups 
to showcase their talent and get 
acknowledged among the leaders 
of the industry. As Bhaskar Pilla of 
Saartha Labs, one of the winners of 
the Challenge shares, “It was a very 
rewarding experience both for us 
and our customers. By the virtue of 
winning the competition, we were 
asked to present in the key note 
session for five minutes, after which 
people from premier firms like Reli-
ance JIO and Adani Group congrat-
ulated us and asked for more details. 
A lot of people started approaching 
us which wouldn’t have happened 
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suddenly without participating and 
winning the competition.”

While talking about his experience 
at GeoInnovation, Soubhagya Sahoo 
of Grayroutes Technology says, “First 
of all, we got a chance to present to 
an elite panel of judges. They actually 
believed in our solution to mark us as 
a winner, which gave us a lot of cred-
ibility. It also gave us a lot of visibility 
in front of our clients. When an estab-
lished market leader recognizes 
the value additions from an innova-
tive product, the innovation gains 
industry credibility, which is precisely 
what, has happened with us.” 

Keeping in view the benefits the 
Challenge has offered to the 
start-ups, we can confidently say that 
India needs many more such initia-
tives. According to Shiva Dhawan of 
Attentive AI, “Such opportunities are 
very important, because start-ups 
need motivation, push and access 
to the right people who understand 
the technology and without these 
events it’s very hard to do all of that. 
It gives a showcase to the right audi-
ence of what we are doing and only 
someone like Esri can do that.” 

GIS in the changing scenario 

Location has become an inte-
gral part of the business world 
today, providing the powerful 
“where” perspective to businesses. 
With more and more innovations 
happening in its realm, location tech-
nology  is becoming the key differ-
entiator to businesses to improve 
customer experience, drive revenue 
and increase operational efficiency. 
Technologies like the  Internet of 
Things  (IoT), autonomous vehicles 
and sensors are capturing informa-
tion that has never been captured 
before, creating entirely new avenues 
for geospatial data collection. As 
a result, location-based analytics 
and platforms that can process and 
detect trends and provide intelli-
gence are becoming more popular. 

weaving new success stories; the list 
is getting longer every day.

An exciting future ahead

With continuous technological 
advancements taking place, in the 
future, GIS will involve much more 
real-time situation monitoring and 
assessment and will need new kinds 
of tools that can effectively treat 
information, which is continuously 
changing. Innovative start-ups will 
not only embrace latest technolo-
gies like AI and IoT in their opera-
tions, but will also largely engage 
into developing products that will 
house the capabilities of these 
technologies to provide the users, 
the maximum advantage of loca-
tion. With new ideas in their basket, 
the startpreneurs would definitely 
need handholding and this is where 
leaders like Esri will keep on playing 
a vital role. The collaboration of 
experience and young talent will 
bring in excellent growth opportu-
nities, which when harnessed will 
make the country a strong entity in 
the global GIS map.

Accordingly, the role of GIS in busi-
nesses is gaining momentum with 
every passing day. 

Understanding the potential of 
GIS, a large number of start-ups are 
focusing on developing products or 
applications that could help busi-
nesses harness the potential of GIS 
for more informed decisions and 
better outcomes. Setting a good 
example in this realm is Saartha 
Labs, which has built this product 
called Business on Maps which is a 
B2B application which helps organ-
isations get value out of their loca-
tion within the SAP landscape. 

Another start-up which is enabling 
businesses gather intelligence 
by analysing drone and satellite 
imagery is Attentive AI. The artifi-
cial intelligence tool, developed by 
Attentive AI is hosted on ArcGIS, and 
it extracts information from imagery 
on a GIS map through python script. 

Agnext Technologies, a start-up 
in agricultural sensing and solu-
tions firm uses GIS to calculate the 
acreage of a particular farm field. 
The system also helps to under-
stand soil pattern of the field. These 
kinds of analysis are very crucial 
for insurance companies when it 
comes to farm loans. Based on GIS 
and remote sensing, the insurance 
companies are able to know which 
particular piece of land is cultivated 
through which farm, whether it is 
personally owned or on lease, etc.

The start-up, Gray Routes Tech-
nology is a leading provider of loca-
tion analytics and field automation 
software. The company provides 
geospatial data and affordable tools 
for territory and inventory planning, 
serving businesses across sectors 
by organizing consumer demand, 
streamlining order aggregation and 
providing marketing analytics.

These are just a few instances where 
by leveraging GIS, the start-ups are 

ArcIndia News Vol. 12 esriindia.com


