
Segmentation Summary

Driving Time: 10 Minute Distance

Segmentation types include a total
population of 282,975 people who are 15
years or older, with a total purchasing
power of INR 161,404,074,990.99,830

Total Households

384,629
Total Population

INR 419,636
Purchasing Power:

Per Capita

101,654
Total Population

Age 0-14

57,235
High Earning Urban
Professionals

24,048
Comfortably Off Empty Nesters

28,847
Modern and Pragmatic Over
50s

39,177
Well Informed Modern
Consumers

57,059
Affluent Highly Educated
Urban Families

20,711
Security-Oriented Seniors

10,041
Orientation Seeking
Lower/Middle Class
10,994
Younger Lower and Middle
Class

22,755
Modern Younger Families

12,108
Low-Income Younger
Consumers
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